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What is Web 2.0?

» Controversy around definition

» The enrichment of the web that
incorporates user-generated features,
feedback, collaborations and content
into existing structures, and offers
enhanced organization of information for
easy retrieval and reusability



Common features

» Tagging
» RSS
» User-generated content
» Multimedia
» Social network
» Recommendations, ratings
» AJAX
» Focus is on the entire experience:

“I can participate”



Some example sites
» YouTube

» User-
generated
content

» Multimedia

» Tagging

» Ratings

» Social
network

» Customized
profiles

» RSS



Some example sites

» Wikipedia
» User-
generated
content



Some example sites

» Flickr
» User-
generated
content

» Multimedia

» Tagging

» Comments

» RSS

» Social
network

» Groups



Some example sites

» MySpace
» Customized
profiles

» Social
network

» User-
generated
content

» Multimedia



Some example sites

» MySpace (continued)
» Customized
profiles

» Social
network

» User-
generated
content

» Multimedia



Some example sites

» digg
» Recom-
mendations

» RSS

» Social
network



Some example sites

» del.icio.us
» Recom-
mendations

» Tagging

» Social
network

» RSS



Common features (recap)

» Tagging
» RSS
» User-generated content
» Multimedia
» Social network
» Recommendations, ratings
» AJAX
» Focus is on the entire experience:

“I can participate”



Why web 2.0 is important

» Original intention of the web:
“Read/write web”

» Expectations of users are shifting

 “Grazers” of information

 Creators/collaborators of content

» Create loyalty by providing the tools



Why web 2.0 is important

» 3 huge opportunities for progressive media:

 Grow traffic, reach new audiences

 Consistent with progressive values

 Open up architectures to prepare for
future innovation



How we can do it

» Keep your business goals in mind

» Don’t reinvent the wheel

» Some widgets and add-ons for sites:
 Social bookmarking:

 Technorati tags:



How we can do it

» Widgets (continued)
 MyBlogLog

 Flickr
badges:

 Frappr maps



Suggested collaborations

» Agree on specific tags that can be used
across services and link to them

» Create LinkedIn Group for MC members

» Take advantage of existing tools like
SourceWatch + Congresspedia, Brave New
Theaters, etc.

» Arrange knowledge-share days for MC’s
tech staff

» MC’s own cross-linking website project



Closing thoughts

» Focus on business goals, not tech

» Be open to collaborating with your users, but
you don’t have to sacrifice your overall
editorial control or voice

» Experiment with your users, have fun

» Resources: http://del.icio.us/tag/mcweb2.0


